AT B L FE AL AREITR S T3S
51 FIHER 1

] i
Kﬂ‘%[’l ?P’?EIF[—: i REnEEED

%%%%ﬂ %HFH
~ I 5 T 40% (SR 10 5T)
(— ) reception analysis

(Z ) the third person effect

— ) media representation

(p4) diffusion of innovations
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