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Because mass communication surrounds and influences us, we have an ethical
obligation to be responsible and thoughtful consumers. Two critical challenges for
interacting with mass communication are to develop media literacy and respond
actively.

The first challenge is to develop media literacy.  Just as it takes work to become
literate in reading, oral communication, and using technologies, we need to invest
effort to develop literacy in interacting with media. Instead of passively absorbing
media, you want to cultivate your abilities to analyze, understand, and respond
thoughtfully to media. This requires first that we develop a realistic, balance
perspective on the power of mass communication. Media do not exist in 1solation,
nor do we as consumers of mass communication. Each of us participates in multiple
and diverse social systems that shape our responses to mass communication and the
worldviews it presents. To be responsible participants in social life, we need to
question what is included — and what is made invisible — in mass communication.

A second challenge is to assume an active voice by responding to mass
communication. We have an ethical responsibility to speak out against
communication that we think is inaccurate, hurtful, or wrong. Speaking out can
make a difference. Power relationships and social perspectives are never fixed in
cultural life. They are always open to change and negotiation between voices that
offer rival views of reality. One means of negotiating social meanings is our
response to mass communication.  Without our consent and support, mass

communication cannot exist,

AHRIR © Wood, Julia T, (2004). Communication Mosaics: An Introduction to the
Field of Communication. Belmont, CA: Wadsworth.
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