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1. Recent scholarly work and real-world events have suggested that the media are no
longer American, and that “globalization’s increasingly unfettered flow of
information, technology, capital, goods, services and people has helped spread
opportunity and influence far and wide” (The Economist, “Wresting for
Influence,” July 5, 2008, p- 34). Moreover, “it is imperative that theories
purported to describe and explain the same phenomenon in international
communication be tested comparatively. Epistemologically, the validity of cultural
imperialism as a theory and its knowledge claim hinges on how it stacks against
a}térﬁative explanations” (Chang, 2010). '

Giveri the above statements, would you still argue for a sustaining theoretical
validity of cultural imperialism, or by the technological extension, of

: cyberiinperialism or neoimperialism, as claimed by many theorists of such, or
would you support globalization as an alternative (and replacing) theory? When
laying out your claims with any theoretical basis, make sure to adopt Kuhn’s
paradigni testing model (1970) as a starting point to your thorough discussions. -
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& Thanks to the rise of social media, news is no longer gath-
ered exclusively by reporters and turned intoa story butemerges
from an ecosystem in which journalists, sources, readers and
viewers exchange information. The change began around 1999,
when blogging tools first became widely available, says Jay Ro-
sen, professor of journalism at New York University. The resuit
was “the shift of the tools of production to the people formerly
known as the audience,” he says. This was followed by a further
shift: the rise of “horizontal media” that made it quick and easy
for anyone to share links (via Facebook or Twitter, for example)
with large numbers of people without the involvement of a tra-
ditional media organisation. In other words, people can collec-

_ tively actas a broadcast network.

_ . Aswell as getting involved (if they-choose) in newsgather-
ing, verification and curation of news, readers and viewers have
also become part of the news-distribution system as they share
and recommend items of interest via e-mail and social networks.

" “If searching for news was the most important development of
the past decade, sharing news may be among the most impor-
tant of the next,” noted a recent study of online news consump-
tion in America by the Pew Research Centre’s Project for Excel-
lence in Journalism. Typically around 20-30% of visitors to the

- websites of big news organisations come from Google’s search
engine or its news site, Google News.

. The proportion of visitors referred from Facebook is small-

er, but growing quickly as social-sharing features become more.....
_commonplace and easier to use. ‘
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Based on the paragraphs above from an Economist article titled “Social media:

~ The people formerly known as the audiehce,”‘ please use theories and concepts in

communication, journalism and 'technology to examine and reflect upon. the

meanings, ideas and operations of “news” (including news gathering, editing and

distribution, etc ) with the emergence of social media like Facebook, Plurk, Twitter,

- ete, and within this context, the inter-relationships between communication,
- technology and culture today. (25%) (M)
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